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Cox Cable gave large sums to 3 incumbents  
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Cox Cable, which is regulated by a franchise contract with the city, donated more than $5,000 this week 
to the three incumbents running for re-election.  
The $1,675 apiece donated to Mayor Art Madrid and Councilmen Barry Jantz and Jay LaSuer was the 
largest single contribution any of them have received, according to campaign finance reports they are 
required to file.  
Cox executives said the donations were to enable the incumbents to send out a mailer this week 
reiterating their opposition to a utility users' tax. The tax was recommended by an advisory committee 
several months ago as a possible way to raise revenues. The council voiced opposition then to any such 
tax, and it has not come up again except as campaign fodder.  
Three out of the four challengers in the race say they are being unfairly portrayed as pro-tax by the 
incumbents. Mayoral candidate Fred Nagel and council candidates Rick Knepper and Ed Senechal 
yesterday denounced the Cox contributions as inappropriate and excessive, although Knepper and 
Senechal conceded they asked for and would have accepted similar donations.  
Mayoral candidate Kevin Foley said he sees nothing wrong with the sizable Cox contributions, which are 
not precluded by campaign finance laws.  
Nagel, the past mayor and longtime rival of Madrid, called the Cox money a reward for the 15-year 
franchise agreement approved by the council last year. "It seems like this is a way of saying, 'Thank you. 
We appreciate you keeping the competition out,' " he said.  
Under the agreement approved in April 1993, Cox has exclusive cable TV rights in La Mesa. The contract 
is subject to five- and 10-year reviews, the first of which will take place in 1998 during the terms of those 
who are elected Tuesday.  
Sandy Murphy, a Cox vice president, said yesterday that the contributions had nothing to do with the 
franchise agreement. "Our sole focus on this was the utility users' tax," she said. "We decided to help (the 
incumbents) by making a contribution that would enable them to get their position out to their 
constituents."  
Cox sent out a flier last week to its 18,000 La Mesa customers, expressing opposition to a utility tax. The 
incumbents complained that the flier -- which said some candidates might favor the tax but didn't name 
names -- created confusion among voters, Murphy said.  
"These are three people we've had relationships with on a number of issues," she said. "We felt it was in 
the interests of La Mesa Cox Cable customers to help them get the word out."  
The incumbents all said yesterday that they had no qualms about accepting the Cox money.  
"I'm not at all ashamed of that contribution," Madrid said. "The size of the contribution has nothing to do 
with anything, whether it's $5, $15 or $1,500. It's the integrity of the person, and I am not for sale."  
Madrid said contributors who bring matters to the council for consideration are often scrutinized more 
diligently than others to avoid any appearance of bias.  
Jantz also said his decisions would not be influenced by donations from Cox or any other contributor.  
"The perception (of influence) is always there in politics," he said, "but I think Cox Cable will be the first 
one to tell you they don't expect me to do them any favors. I voted the opposite of what they wanted on a 
couple of occasions."  
LaSuer said the Cox contribution was "legitimate and declared" and was simply the company's way "of 
supporting (his) position of being anti-tax."  
"There are other people who have stated that they are in favor of a tax," he said. "I suggest they go out 
and get a donation from somebody who's in favor of taxes."  



Knepper and Senechal used terms such as "collusion" and "pay-back" in describing Cox's financial 
support of the incumbents, but they also complained of being treated unfairly in not getting equal 
donations.  
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